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Title 

SATIRICO - The First World War in the European cartography and satirical comics 

 

Context 

The exhibits are sometimes places where the relationship between the viewer and the works exhibited is 

a one-way communication from the editor to the user. 

This communication is often poor and boring, especially when visitors are guys (students) or people who 

do not have appropriate keys to understanding the interpretation of ancient documents. 

On the occasion of the centenary of the First World War several commemoration initiatives have been 

planned; it is often told about the horrors of war without adding anything new to what is already known 

through the bibliography and historical documentaries. This narrative methodology brings audience to 

learn only chronological history of the events.  

It is therefore necessary to find alternative and innovative methods to facilitate communication and use 

of historical records which are difficult to interpret for a non-specialist audience . 

The latest technologies are well suited to this purpose , allowing a natural interaction between the exhibit  

and the person, allowing to experience unique sensations , emotionally engaging, through multimedia, 

immersion and interactivity between the work and the user and therefore enabling active participation. 

In this way the user visiting the exhibition has an experience which represents a cultural growth of the 

person. 

There are two aspects that give an added value to communication and educational actions : 

• Interactive work consultation: it allows a greater availability of content, as well as a personal 

selection and, wherever possible, develops user critical point of view, as he is often put in a 

position to get immediate feedback of his own cognitive activity. 

• Immersive and sensory perception: It is about the ability to overcome the physical and the 

immobility of the joint relationship between work/user , through a stronger multi- sensory which 

is the multiplication of points of view in immersive environments or reconstructive taking 

advantage of the latest virtual 3D technology. 

 

 



 

 

 

 

Overall Objective 

The general objective of the project is contributing to innovation and creativity in the field of culture, 

through artistic innovation and the use of digital technologies with the aim of developing new audience 

especially among young people. 

 

Specific Objectives 

The specific objective is the circulation of ancient European cartography proposed in an satirical key in 

order to raise awareness among young people of middle school aged 11-15 over a period of great 

historical importance, namely the First World War. 

 

 

The project 

On the occasion of the upcoming commemorations of the centenary of the First World War we propose an 

itinerant exhibition of ancient European cartography using vintage satirical comics designed in the period 

between the end of the nineteenth century and the First World War. A valuable collection of maps that 

humorously describe the tensions between the various European countries at the sunrise of the conflict. 

An opportunity to deepen an important historical period through documents that crystallize national 

stereotypes and tell social developments of the time not only in politics, but in new artistic styles and 

communication. 

The cartographic collection has been produced by a number of eminent journalists and cartographers of 

the time, Fred Rose (England), Galantara (Italy), artists able to incorporate symbols into the complex 

social context of the Great War. 

More and more politicized, the “serious-comic” map is used by political propaganda as a new means of 

communication. Thus, the satirical cartography became the new tool of mass manipulation and visual 

popular propaganda. 

The project concept therefore consists of: 

• The promotion of a satirical cartographic and journalistic background telling an historical event 

like the Great War through an innovative narrative model based on new technologies.  

• Museum exhibition of original documents, humorous maps and satirical newspapers of that time, 

able to “tell” from a new point of view historical tensions within European policies that led to the 

outbreak of the Great War. 

• The creation of innovative educational products primarily for European students aged between 11 

and 15 years old.  

• The testing of new usage models based on interactive technologies such as virtual reality, 

augmented reality and 3D reconstructions. 

• The creation of a European network for the promotion of cultural heritage through a European 

community of specialized cultural workers. 

 

Main outputs 

� Creation of an innovative narrative model for historical documents based on interactive 

technologies such as virtual reality, augmented reality and 3D reconstructions. 

 

 



 

 

 

 

 

 

� Itinerant exhibition of ancient European cartography using vintage satirical comics designed in 

the period between the end of the nineteenth century and the First World War. 

 

� Raising awareness of European young people between 11 and 15 years old over the First World 

War through innovative educational products. 

 

� Training of cultural workers in order to create an international community of specialized workers 

able to use new technologies and interact with them. 

 

 

Target group 

- Young people between 11 and 15 years old primarily coming from middle schools 

- Cultural workers involved in the project 

 

 

Partnership Hypothesis 

 

Type: Local Authorities, Historical Museums, Cultural Associations dealing with cartography and satirical 

comics. 

 

Countries: Italy, Austria, Bosnia and Herzegovina, Hungary, Western Bulgaria, Romania, Belgium, 

Slovenia, Croatia, Northern Greece.  

 

Associates: schools in each partner country      

 

 

Budget Hypothesis 

 

Maximum Total Budget 

€ 333.000,00 

 

EU Contribution 

60% of the total budget 

 

Hypothesis of partner co-funds which should be 40% of the total budget. 

 

EU funds:   € 200.000,00 

 

PARTNER funds:  € 133.000,00 

 

 

Project Duration 

24-30 Months 

 


